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The mission of Method Company is to make good selling, high-performing household cleaners that are healthy throughout their material life spans and packaged in attractive, eye-catching, and eco-designed containers. Cradle-to—cradle certification means to produce goods that are nontoxic and used fewer resources throughout the product life cycle. This certification is important to the company because it helps in assessing the material health of the product. After all, you can identify chemical compositions and how safe they are to the users. There is also material reutilization that means the products come from the environment, and they are safe when returned to nature or industry. The certification will also lead to the use of renewable energy where manufacturing is supported by renewable energy. Cradle-to-cradle certification also considers social fairness by designing eco-friendly products for the users and respecting the operations of the consumer's satisfaction level. 
The company's growth was accelerated by investing in innovation in the entrepreneurial field by launching more concentrated products that saved their resources used in the manufacture and the cost of packaging and distribution of their products.  They had an increase in revenue from 16 million dollars in 2001 to 100 million in 2005. The largest part of the growth was recorded from hand soaps and countertop cleaners. The company has held to its mission by building environmental and social goals relevant to the mission. It needs to provide sustainability to the environment; it made public communications on to goals integral to the company mission to protect health and children against hazards. This implies that the company is destined to serve people rather than make profits at their expense.  Method detergent resulted in making profits for the entity from their products made. To market the products against the alternatives, the company has invested more in the innovation of their products to acquire more income in the commercial markets. They hired more employees and entrepreneurial managers who had experience in the consumer-packaged goods industry who will project strategies to increase sales in the market.     
  
